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Companies received
a number of orders for
retail fashion collections

The STYL and KABO Business Days took place at the Brno
Exhibition Centre from 22 to 24 August 2020. STYL and KABO
remain the most important B2B contracting event in the fashion
industry, despite all current restrictions. The Fashion2days
project was also held on the Business Days, which was also open
to the general public, making it possible to get acquainted with
the collections of Czech designers and exhibiting companies.
Collections of almost 400 fashion brands from 120 exhibitors
from 6 countries were presented themselves at the expo venue.

Iveta Řádková

Although the STYL and KABO Business Days took place in a
shadow of sanitation measures and general concerns about the
potential COVID-19 infection, they demonstrated the usefulness
and need for a trading platform for businesses and buyers.
Exhibitors and visitors welcomed the opportunity to meet in
person with both their business partners and colleagues in the
sector. At present, events of this type are hardly held anywhere,
so it was a welcome opportunity for everyone to share their
experiences of overcoming the crisis period and offer their new
collections to business partners. The atmosphere and the course
of the Business Days testified to the fact that business in the
fashion industry is gradually returning to its original values.

Hegler

Tamaris

STYL-KABO
SRPEN 2020
STYL and KABO
showed models for
the following season
The expositions at the STYL and KABO Business
Days and the exhibitors' fashion shows presented
models for the upcoming seasons. STYL and KABO
remain the most important contracting B2B events for
companies, despite the situation that prevented some
importers from introducing their new collections in
time. "A lot of traditional exhibitors sell foreign goods,
for example Italian, Portuguese or Spanish.
In those states, the situation is now more complicated
and new collections will not be available until late
September. As a result of the pandemic, materials and
semi-finished products are also of short supply. In
simple words, everything is delayed and many firms
would have nothing to exhibit. That's the main reason
why some of them aren't here", explains the situation
Vlasta Mayerová, General-Secretary of the Czech
Footwear and Leather Association.
The Business Days showed that trends in other
fields are also entering the clothing industry, for
example, digitization, more environmentally friendly
production, manufacturing of products where they
are consumed and the circular economy.

alešbáry

Pavel Jevula

STYL-KABO
SRPEN 2020
The Fashion2days
project highlighted
fashion designers
and introduced new
trends to the public
A premiere enrichment of the STYL and KABO
Business Days was the Fashion2days project.
Its goal was to present fashion designers and
exhibiting companies.
Fashion2days shows were also open to the
general public and, of course, to visitors and
exhibitors of STYL and KABO. The project
took place on Saturday and Sunday and
presented the designers Iveta Řádková,
Luděk Kellner,

alešbáry, Luděk Hanák, Pavel Jevula and Petr
Kalouda, as well as the companies Fashion
M&M, MODĚVA fashion cooperative of Konice,
Ateliér Donát, Level-Pro, Werso – Jiřina
Matoušová and students of Modelling and
Clothing Design from High School of Design
and Fashion in Prostějov, led by Yvona Leitner.
H&D

Luděk Kellner

STYL-KABO
SRPEN 2020
"Cooperation
with BVV is very
beneficial for us",
says JanWiesner
Production cooperatives are long-term
participants in the STYL and KABO
Business Days

Caprice

and other expos held at the Exhibition Centre
in Brno. According to Jan Wiesner, Honorary
Chairman of the Union of Czech and
Moravian Production Cooperatives, the
benefits of the expo for the production
cooperatives can be clearly seen: "In
any case, the fairs significantly helped
production cooperatives, because we have
participated in them in all sectors where
the Union is active. Cooperation with BVV
is at a high level and very beneficial for us.
Specialised expos support trade and, of
course, the presentation of cooperative
business as such."

Petr Kalouda

Atelier Donát

STYL-KABO
SRPEN 2020
Business Days
showed the
potential of Brno
Exhibition Centre
for B2B events
even in the current
conditions

Marco Tozzi

STYL and KABO were held in compliance with
all sanitation measures currently imposed
in the context of the coronavirus pandemic.
Exhibitors, visitors and partners confirmed that
they feel safe in the halls and that the required
distances can be observed in the halls thanks to
sufficient air distribution among the expositions.
Disinfectants were available in many places, and
most of the actions associated with entering
and moving around the expo grounds could be
performed contactless.
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STYLE and KABO
Business Days were
very successfully
from the exhibitors'
perspective

Luděk Hanák

Lagen

Neboshop

Tezyo

According to the responses from a large
number of exhibitors, the Business Days were
very successful. They also received a number
of orders and contacts, despite the lower than
expected visitor traffic.

Retail representatives wanted and needed the
Styl and Kabo Business Days to make orders
and agreed on them with those companies and
brands, which were present at the fair. On behalf
of the organizers, we can state that the Business
Days were successful. We invite you to the next
season on the traditional February dates.

FEEDBACK
I see the STYL and KABO Business Days as
a good presentation of the brand. Thanks to our
participation, we are visible it in the media and on
the web, which is fine. However, due to the current
situation, the movement of people around the
hall is a little smaller than we expected. However,
customers we had invited actually came to see us.
I really liked the Fashion2days project. I went to see
the WERSO lingerie show, which was very well done.
RYNISING Holding, SE, Scholl and Relife brands,
Jan Stökl, Manager

The Marco Tozzi brand brought a collection to
KABO that was new by 90 percent. We used new
materials, shapes and soles. The collection is
youthful and offers a balanced value for money.
We are a German brand and our management
are glad that something is happening. They want
to know what it looks like here and how people
see it, because the expos in Milan or Düsseldorf
were cancelled.
Marco Tozzi, Markéta Čaníková, Sales Agent

This year's event suited us because fewer
competitors were present. We were busy during
the whole event. It was great that after a long time
I met with business owners and we discussed the
current situation. An event of this type is needed
and I am glad that it took place.
TAMARIS, Iva Macháčková

I must fairly admit that I originally thought I would skip
this STYL because we cancelled our participation
in all trade fairs in Germany. But customers started
calling me to see if we would be here and they could
come to us. And it turned out that I have a better
turnover than last February. I'm excited about it,
I hadn't anticipated it.
H&D, Monika Havlová

As the coronacrisis began to be addressed in the
media again, we did not have high expectations
from the event. In the end, however, it turned out
well. We had dozens of orders every day. As every
year, this year we have found enough new clients
who are important to us in the long run.
URBAN GROUP, Peter Urban

Fashion2days is an interesting concept.
I consider it the 'year zero' in which various minor
flaws and issues are to be put straight. Although
I can't say that everything was 100% great, I am
really glad that Trade Fairs Brno had decided to
organize this event.
Pavel Jevula, designer

People came to us in limited numbers, but the
first two days were satisfactory. We gained two
new customers in Brno and Bratislava. Overall,
we will evaluate our participation in the event
retrospectively.
Lagen, Svatoslav Žalůdek, Manager

A platform like Fashion2days was missing in Brno.
There are a lot of projects for young designers, but
nothing where people who work for a long time can
meet. I also like the combination with the STYL and
KABO Business Days.
Petr Kalouda, designer

FEEDBACK
I must admit that before the beginning of the event,
specifically on Friday, I was a little worried about
how it would turn out. But now I can say that I am
really satisfied.
Casa Moda, Pavel Trněný
On the first day I was surprised that a lot of
regular customers came in. They order less, but
I anticipated that because they still have spring
stocks left, which they now need to sell.
Modela, Pavla Polednová,
Chair of the Cooperative
We are fully satisfied, we received more orders
than ever. Almost all our customers arrived, I would
say over 60 clients, and a lot of new clients arrived,
who normally buy from our competitors, but those
were not present. And I really don't know how else
we could meet them at this time.
Hegler Fashion, Magdalena Petruželová
Participation in the event made sense for us. We
thought there would be nothing, but eventually our
customers arrived during the weekend.
Sabatti, Pavlína Šablaturová
I appreciate the fact that the expo took place
even in these conditions. It was very beneficial
for us and we received orders. Fashion shows
were a great success, followed by a lot of people
coming in who were interested in our goods.
Level-Pro, Galina Dobrovolska

STYL is important to us mainly due to contact with
more remote customers, mainly from Slovakia. We
rate the Fashion2days project positively, which
brings other visitors to the expo. Our customers
also like the dates from Saturday to Monday, most
of them come in on weekends.
Lerch bižuterie, Aleš Lerch
I am glad that the event took place. Fashion needs
to be shown live. I've been to STYL and KABO for
eleven years now, so I'd be sorry if there was nothing.
Luděk Kellner, designer and hair stylist of
Fashion2days shows
We rate this year's edition very highly. Our stable
customers came to see us. The best for us was
Saturday.
Iberius, Martin Palman, Sales Director
I remember that there used to be a big section
for designers at the expo. However, they created
collections intended only for catwalks. At
Fashion2days, designers were also given the
opportunity to showcase models they sell in their
showrooms. I think that if this section expands, it
will be a great enrichment for both the designers
and the whole event.
Aleš Šeliga, designer for the alešbáry brand
The weekend was good for us, Sunday was
excellent. We were mainly visited by the customers
we invited to the event.
Otter Distribution, Adrian Stanescu

